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turning clicks into customers



What you'll get from this talk

What's working—and what'’s not

Some tools you should be using

Some techniques that are surprisingly effective

Smart
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A few of our clients
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1: Prioritise

conversion
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Look under the bonnet
of any successful business
—and you'll find a powerful
conversion engine



At the best companies,
you'll find a crack team of engineers
tuningthat engine



S Let us scientifically optimize your web business to make it more profitable.
We've been featured in Financial Times, .net and Fortune. Our clients include:

BUHVETSlUﬂ Rate EXpBI'tS @ Google sony WAGC 6 voddfone BT Viewmore..
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Home AboutUs v ClientsandResults v+ OurMethodology OurServices + Blog LearningZone + We'reHiring Contact

You are here: Home > Blog > 5 reasons to get obsessed with conversion rate optimization

Find Out How We Help Businesses
Increase Their Profits

5 reasons to get obsessed
with conversion rate
optimization

In the current economic climate, your website’s conversion rate is more
important than ever. Here are five reasons why conversion rate optimization should

be your top priority.

Reason 1: The obvious one—you
get more customers, free

Kevin Woodberry,
The obvious reason to improve your conversion rate is that you want more Online Marketing
customers without having to spend a penny more on advertising. But there are s el

speaking about

other, even better, reasons... working with the

A Conversion Rate
See video interview Experts team.

Reason 2: The “slight edge” _ _
phenomenon 300% increase in é

conversion rate. vodafone

In many competitions, “the winner takes all” (or at least “the winner takes most”).

Thisis particularly true of internet marketing.
See more client testimonials =

This has an important implication: If you want to be twice as profitable as your

competitors, you don‘thave to be twice as good as them. You just have to be slightly

better. This phenomenon is sometimes called the “slight edge.” _
- S NEW TO THIS SITE?




2: You must be
testing

Smart @
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GO )8[6 Analytics

A Visual Website
Optimizer

“ptimizely
SITESPECT
Adobe Test&Target




: It's all abou

spee

Smart @
Insights Conversion Rate Expert



Continuous improvement
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| How long will your A/B split test take?
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How long will your A/B split test take?

...forapage with a
conversion rate of 5%
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3 Let us scientifically optimize your web business to make it more profitable.
We've been featured in Financial Times, .net and Fortune. Our clients include:
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You are here: Home > Blog > How to get bigger, quicker wins by optimizing your testing workflow

Find Out How We Help Businesses
Increase Their Profits

How to get bigger, quicker
wins by optimizing your
testing workflow

Kevin Woodberry,
Online Marketing
Manager at Vodafone,
: speaking about

,” working with the
MY it Conversion Rate
See video interview Experts team.

Should you test one thing at a time? Or many at once?

A poor experimental workflow can waste loads of your time. Here's an extreme

example: We've seen a company take six months to do something that took another
300% increase in &

company thirty minutes. That's 8,760 times slower. .
conversion rate. vodafone

To grow quickly, you need to implement quickly, so our work with clients goes

beyond suggesting what they should test; we build their in-house capability to “get

stuff done.” This article describes a framework for speeding up your testing—so you See more client testimonials =3

can grow your profits quicker.

Many small changes or one big NEW TO THIS SITE?

one? DOWNLOAD THESEVALUABLE RESOURCES




4: You need a
process
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Transferring your winning
campaigns into other media

Carrying out experiments
on your website

Designing your experimental
web pages (your “challengers”)

Creating your
experimental strategy

Smart
Insights

The Rules Of The Game
(and how to win at it)

Understanding (and tuning)
existing traffic sources

Understanding your
visitors (particularly the
non-converting ones)

Advanced market intelligence

Spotting the hidden wealth
in your business

Conversion Rate Experts
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Increase Their Profits

The CRE Methodology™: a
proven process for growing
online businesses using
conversion rate optimization

If your conversion rate is high but you don’t know how to increase it any further,

you'll find this useful. It's an overview of the Conversion Rate Experts Methodology

(CRE Methodology™), which we use on all of our clients.

Client Testimonials

The Rules Of The Game

(and how to win at it)

*‘N Kevin Woodberry,
: Online Marketing
Manager at Vodafone,
" speaking about
) working with the
(*f" 2“0 Conversion Rate
Seevideo interview Experts team.

"

Carrying out experiments
on your website

Understanding (and tuning)
existing tr:%k sources 2

s (CORE Methodology , .
el 300% increase in é
: T TE conversionrate.  vodafone

==

Spotting the hidden wealth
in your business

our See more client testimonials =
al strategy -

experim

The Conversion Rate Experts Methodology (CRE Methodology™)—a systematic process.

NEW TO THIS SITE?

DOWNLOADTHESEVALUABLERESOURCES

Beyond best practices

Someone suggested we write an article about best practices for conversion. You «/ Conversion secrets of a million-dollar

landing page.

know the kind of thing: magic buttons that convert, “killer” copywriting words,
# Advanced tips for highly converting

v
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5. Buy and use
the product
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6: Model

offline sales
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The five most common

opportunities




1. The "angle”
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Selling lawn feed
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Selling lawn feed

With your permission, | am going to make
an analysis of the soil of your lawn to
determine — at my own risk and expense —
what elements are lacking in it, what you
need for stronger, healthier, more closely
grown turf.
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2. The things that get
looked at first




3. The offer(s) and
calls to action




4. The weaker bits
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Find Out How We Help Businesses
Increase Their Profits

15 tools that reveal why
potential customers abandon
your website

Client Testimonials

Kevin Woodberry,
Online Marketing
Manager at Vodafone,
speaking about
working with the
PN AR Conversion Rate

See video interview Experts team.

Here's a big problem with web design: If you want to make your website better at 300% Increase In é
turning visitors into customers (or subscribers), you need to understand why most of conversion rate. vodafone

your visitors are leaving!

However, visitors who leave your site come and go without a trace! How do you See more client testimonials =3

know what they wanted? How do you know what would have persuaded them to
take action?

If you owned a real-life bricks-and-mortar store, this would be easy: You'd hear their NEW To THIS SITE‘)
L]

objections. You'd be able to ask questions. You'd hear what they muttered as they DOWNLOAD THESEVALUABLE RESOURCES
headed for the door.

+/ Conversion secrets of a million-dollar
landing page.
+ Advanced tips for highly converting

Capturing the voice of the customer is more difficult with the web, but it can be
done. Here are 15 tools to get you started!




5. The proof
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Smart

insights Conversion Rate Experts




Convefslqn Rate Experts

Home  AboutUs v+ Clients and Results + Our Methodology
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Tom Leung
Google Senior Management

“Extraordinary
off-the-chart results”

Google

Read more testimonials <

We've generated hundreds of millions for our

clients, using our unigue CRE Methodology™

Understanding your
wisitors (particulaely the

We scientifically optimize web businessesto
been featured in Financial Times, Fortune, and In

make them more profitable. We've
c.Our clientsinclude

BTQ\ View more

SONY ‘AVC. & vodafone

Learning Zone ~

Watch this video to find out why the
likes of Apple, Sony and Google turn
to us when they need help

increasing their website conversions

Our Services + Blog areers Contact

Download Free Reports JeI@ilals KelVid sl R (R el A1 RTES

“170% increase in sales”
Click to read this¥ ase study & others

Rand Fishkin

CEO of SEOMoz 4 SEOIT10Z

Read more case studies -

Our conversion rate experts are based across
six countries in North America, Europe & Asia
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